
 

 

Halo launches “I Hate my POS” Contest 
Release your Frustrations and you could Win $10,000 
 

Vancouver, B.C., Canada: March 27, 2007 - Vivonet announced today the launch of the “I Hate my POS” 
video contest for its Point of Sale (POS) system, Halo, the leader in secure web-based POS and payment 
processing for the hospitality industry.   

“The POS industry is plagued with high prices, poor service, unnecessary complexity, and a general apathy 
to the issues facing restaurateurs.  Business owners have grown accustomed to this and are accepting 
these poor practices as industry standards.  The Halo “I Hate my POS” video contest gives restaurateurs 
the forum to release their frustrations and voice their opinions against their current Point of Sale provider”, 
states Ryan Volberg, C.E.O of Vivonet Inc.     

Restaurateurs, managers, servers, and chefs are encouraged to join the movement by showing or telling 
how much they hate their Point of Sale system or Cash Register in a video format.  All entries will be 
reviewed by Vivonet with the best video being awarded $10,000.   

The contest runs until, September 10, 2007.  Each Entrant must be the age of majority in the 
province/territory or state where the Entrant resides, and must not be an employee of, a member of the 
immediate family of, or living with an employee or board member of any division of Vivonet.  No purchase 
necessary.  For the complete contest rules and sample video, please visit www.myhalo.com. 

About Halo: 

Halo defines what a Point of Sale system should do; make your life easier.  As the leader in secure web-
based POS, Halo gives restaurateurs and retailers the tools, information and knowledge they need in order 
to be more successful with the added benefits and convenience of a web-based system – all for 50% less 
than traditional POS.   

About Vivonet: 

Established in 1999, Vivonet is an on-demand solutions provider that enables, acquires and organizes 
millions of transactions every month for customers in the hospitality and retail sectors across Canada and 
the United States. Vivonet provides on-demand enterprise management, POS, payment processing and 
performance benchmarking solutions for its customers. Vivonet’s unique ability to aggregate the transaction 
data created by its customers allows their customers to benchmark their performance against other users 
and the industry at large – leading to better performance and higher business success rates.  
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